
How to get ready for 
the Chinese Market



First a Little Background

• For any country to enjoy the influx of Chinese travellers, they must first 
be granted Approved Destination Status and Canada was granted this 
Status in December of 2009.

• In June of 2010 the Department of Foreign Affairs and International 
Trade of Canada and the National Tourism Administration of China 
signed a memorandum of understanding to facilitate outbound tourist 
group travel from China to Canada.

• Part of this understanding was for Canada to provide a list of qualified 
Canadian Inbound Tour Operators. Tour Operators in Canada must 
have policies and procedures in place to ensure Chinese groups have the 
best possible travel experience and have access to Chinese speaking 
guides , materials etc.

• In Canada this particular qualification is controlled by TIAC and the 
Canada-China Inbound Tour Operator Accreditation Program was 
implemented for this purpose. The program has since then been changed 
to the Canada-China Inbound Tour Operator Registration Program.

This is how it all started.



Chinese Tourists by the numbers

2017

• Canada hosted a record 682.000 Chinese travellers – An 

increase of 12% over 2016

2018

• So far for 2018 (Jan to Jun) Canada has hosted 330.000 –

An increase of 9% over the same period in 2017

Forecast

• Chinese arrivals in Canada is forecasted to grow by 13% 

and Air capacity is expected to grow 7%.



What can I do to get 
ready to Welcome 
Chinese Tourists



Determine if you want the business

• Low Rates
• More Housekeeping Cost
• More Breakfast Cost
• More wear and Tear

Do I need Chinese speaking staff

• No, but would certainly be an asset



How low of a rate do I have to give

• In today’s market, everything is negotiable but 
ensure you don’t give the house away

• Assess what business you have to turn away
• What is your comp set doing for rates
• Is the tour coming on Key dates for your 

property

What about Payment Methods

• All normal payment methods are accepted.

• Union Pay

China’s most popular payment provider. 

Contact TIAC for more info.



Do I have to have Chinese collateral

• It is strongly recommended to have your sales 
collateral translated and designed for this market.

Can I use Google to translate

• Use Google translate at your own risk.

• It is advisable to use a professional translating service

• Tourism Vernon can give you recommendations



How can I become more 
educated on this market and 
how do I find out what tour 
operators I need to be in 
touch with



First Steps

• Join CITAP ((Canadian Inbound Tourism Association – Asia Pacific)

• Annual Membership is $500 as a Hotel Provider

• 2 Annual events Summer/Winter

• Excellent and informative website

• Tourism Vernon Resources and contact lists

Tourism Vernon will for the first time be hosting a special RTO 

afternoon/evening event in Vancouver next fall.

Information will be sent out to all tourism stakeholders later in the year.



The Do’s & Don’ts



Gift Giving

• Give gifts with both your hands

Colours

• when wrapping presents, make sure to use yellow, 
pink, and red; these are lucky and festive colors for the 
Chinese. On the other hand, never give a gift that is 
white, blue, or black as these represent death and 
sadness.

• Quality pens, especially engraved ones, are considered 
great gifts.

Things to avoid giving

• Clocks — never give clocks (watches are okay) since 
they connote death.

• Green hats — the Chinese phrase “dài lǜ màozi” or 
“to wear a green hat” denotes being cheated on by 
one’s unfaithful wife

• Scissors or sharp objects — these also symbolize 
severing relations

• Pears — the Chinese word for “pear” has the same 
pronunciation as the one for “divorce”

• White or yellow flowers (especially 
chrysanthemums) — these are commonly used 
funeral flowers in China.



Table Manners
• Chinese have a lot of different beliefs surrounding the 

proper use of chopsticks. Chopsticks are mainly used 
for eating; they are not to be used to gesture or point 
at items or individuals. The Chinese do not use these 
for playing either

• When you’re done eating, remember not to place your 
chopsticks inside the bowl, but on top of the bowl

• Do not stick your chopsticks straight up into anything 
since this is how they use incense. This is an ill omen, 
representing death or a curse

• When invited to a dinner or a banquet, hosts must be 
the first ones to eat

Table Manners
• Belching out loud and slurping food is appreciated in 

China since it means that the food is delicious

• During toasts, tap the table twice and stand up if it’s 
in a more formal setting. It is also better to oblige 
when the host offers you a drink and says “Gan Bay!” 
(bottoms up)

• Always leave a little on your plate to demonstrate 
generosity of the host; they will always have your 
plate refilled as courtesy

• Never eat the last piece on a tray

• There is no room for business discussions during 
meals and social events. There is a demarcation 
between business and socializing in China; be careful 
not to intertwine the two



Business Matters
• Make sure to accept business cards with both hands.

• Business cards are exchanged after the initial 
introduction.

• Make sure to examine a business card before keeping 
it.

• Never write on a business card unless directed to.

• Bring several copies of all written documents for your 
meetings.

Business Matters
• Business in China is very hierarchical. Don’t expect 

to get the decisions outright; decisions are most 
likely to be made after getting a directive from the 
upper management.

• Your starting price in bids should always have room 
for negotiations.

• Address grown-ups by honorific titles such as 
“Mister” and “Miss”.

• The eldest person is always to be greeted first as a 
sign of respect.

• Never write, especially names, using red ink since 
names of the deceased, on tombstones, are 
traditionally written with red ink. It also symbolizes 
protest or severe criticism.



Face
• “Face” or “Mian Zi” represents a person’s honor, good 

reputation, and place in society.

• “Face” is a fragile commodity in China; dignity is a big 
part of China’s national psyche and the Chinese are 
actually sensitive about gaining it and keeping it.

• The easiest way to cause someone to lose face is by 
openly criticizing them in front of other people. 
Foreigners can unintentionally offend Chinese people 
by making fun of them, even if it were done with good 
intent.

Face
• Praising someone publicly for their work also earns 

the praise-giver respect, provided that it is done 
genuinely.

• Gifts are not opened as soon as they are received. 
This prevents the giver from losing face if the 
receiver does not like the gift.

• When asked for favors, the Chinese will never say 
‘no’. They will always almost say ‘I will think about it’ 
or ‘I will see’ to avoid losing face.



Numbers
• Numbers play an important role in the lives of the 

Chinese. There are lucky and unlucky numbers, as well 
as combination of numbers that you must be wary of 
when giving gifts, celebrating certain events, making 
decisions, and the like.

• 4 — the number 4 (sì) sounds like the Chinese word 
for “dead” (sǐ) and is considered very unlucky. The 
Chinese take this seriously that they purposely omit 
the fourth floor in most elevators of their buildings.

• 6 — the number 6 (liù) is considered lucky since it 
sounds similar to “liú” (to flow). It is seen as a blessing 
for smoothness and progress.

Numbers
• 8 — the number 8 (bā) has a similar pronunciation 

as “fa”, which means wealth or fortune.

• 9 — “jiu”, Chinese for the number 9, implies 
something that would last forever, especially in the 
context of friendship and marriage.

• 73 — simply means “the funeral”

• 84 — means “having accidents”



THANK YOU
Claus Larsen

Chair – City of Vernon Tourism 

Commission


