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"I S ITATI 0 N Visitation data is collected via mobile phone location . .
data, benchmarked with government travel surveys Total Nights by Province
and border entry counts. “Nights” refers to the
number of overnight stays an individual spends at a destination during a trip.
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COMPETITOR OCCUPANCY

Annual Occupancy
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Annual occupancy data of provincial competitor destination
marketing organizations is presented below.

Annual Revenue Per
Available Room
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WE BSlTE Tourism Vernon's marketing efforts drive traffic to our website, e — .
www.tourismvernon.com with the end goal of sending visitors to i i e L - .
stakeholders’ websites to book experiences or stays. A “session” e : RESEE. - e
is a period of time during which a user interacts with a website. In Google Analytics, a session _ ; el '

initiates when a user either opens the website in the foreground or views a page or screen and St 1 -
no session is currently active (e.g. their previous session has timed out).

Website Traffic Stakeholder
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Website Traffic by City (Top 5)
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A significant uptick in sessions was Outbound clicks to stakeholder
evident after the launch of the new websites increased 62% following
website in January 2024, indicating the launch of the new website.
an improved user experience.

.
@
>
=}
o
o
c
©

>

Edmonton

A notable change occurred in 2024 when
Vancouver beat out Vernon for the top spot,
meaning more Vancouverites are visiting the
site than locals/in-destination travellers.




H OTEL TAX Municipal & Regional District Tax (MRDT, aka “hotel tax”) is a 3% tax charged to visitors staying in short-term
accommodation like a hotel or Airbnb. The majority of the hotel tax collected within the City of Vernon

municipal boundaries is used to fund the Tourism Vernon program. The chart below indicates the amounts
Tourism Vernon collected over a three-year period.
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Total Hotel Tax Collected by Year
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$1,330,000 § $1,415,000
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Terms & Conditions

STR

STR, LLC. REPUBLICATION OR OTHER REUSE OF THIS DATA
WITHOUT THE EXPRESS WRITTEN PERMISSION OF STR, LLC
IS STRICTLY PROHIBITED.

Environics Analytics

All Licensed Products were purchased by Symphony Tourism
Services from Environics Analytics. Environics Analytics

has implemented industry-leading ISO-31700 Privacy by
Design standards through its product development lifecycle,
ensuring that, from intake to delivery, data privacy is at the
forefront of what we do. All Environics Analytics Licensed
Products use de-identified, aggregated, or anonymous data
as inputs in tandem with numerical modelling processes that
create aggregated models at the Postal Code or other levels
of geography, ensuring that the data cannot be tied back

to an individual. As an additional measure, all Environics
Analytics Licensed Products undergo a Re-Identification Risk
Assessment as a means to fully protect privacy. For further
information, please visit the Environics Analytics Privacy Trust
Center: https://environicsanalytics.com/en-ca/privacy-trust-
centre or email privacy@environicsanalytics.com.




